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Our “Tradeline Three” Takeaways: TRADELINE

1. Renovations and Additions at the University of Pittsburgh Achieving
Master Plan Goals

2. Stakeholder Engagement
3. Tech Driven Amenities + Collaborative Zones

4. Phased and Budget Conscious Approach
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University of Pittsburgh Master Plan

© Athletics Complex

@ Lower Hillside Housing

@ Recreation and Wellness Center

© Crabiree Hall Redevelopment

© UPMC Garage Expansion

@ Scaife Hall Expansion

@ Integrated Health Sciences Complex
@ UPMC Heart and Transplant Hospital
© O’Hara Student Center/GSCC Redevelopm:
@ One Bigelow

@ RALotSite

{® Litchfield Towers Plaza Improvements
® Academic Success Center

@ Bouquet Gardens Redevelopment

@ Frick Fine Arts Expansion

(O Forbes-Craig Redevelopment

(@ Oakland Avenue Redevelopment
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University of Pittsburgh Master Plan - 2019

Cathedral of Learning

Hillman Library

2N

Proposed Projects on Existing Pitt Properties
Existing Pitt Buildings

UPMC Development

Proposed BRT Station

Innovation District Potential Opportunities
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A place of Academic Excellence & Innovation

An Enriching Student Experience

A Distinctive, Welcoming & Attractive Urban Campus
A More Connected, Outward-Looking, Engaged
University

A Place That Seeks Synergy & Efficiency
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Kornelia Noreen Luke
Tancheva Jerin Ferdinand

Gina Matt Anastasia
Bleck Hansen Dubnicay

University Library System Planning Design and Construction
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GUIDING PRINCIPLES:

1.
2.

Not a study hall
Accommodate multiple learning
modalities

3. Focus on unique collections
4.
5. Built-in agility for future needs

Meaningful Adjacencies
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Student Body
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Materials

Wood Soffit, Matches
Interior Wood

Limestone to Granite to

Typical Low- Fritted Low- Bright Silver Metal Trim Match Existing Match Existing

Iron Glazing Iron Glazing in Curtain Wall
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FRIT GRADIENT VIEW AT 10" AWAY

ZOOM IN ON FRIT GRADIENT
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Phased and Budget Conscious Approach
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SCHOLARSHIP

Phase 1

Phase 2

Phase 3

Phase 4
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) COLLECTION

) SPECIAL COLLECTIONS’
MEDIA LABS
DIGITAL SCHOLARSHIP

) STAFF
INSTRUCTIONS
LIASONS

@ SUPPORT
PARTNER SPACES

BOOK LAB
MEDIA LAB
" CAFE
PUBLIC SEATING
OPEN SEATING
& GRAD STUDY
GROUP STUDY
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qu Commaonwealth L] Translarle] [ Search ﬂ
of Pennsylvania

Services  AgencyDirectory YourGovernment v VisitPA[F  News [

Agencies > Depantment of General Services

Department of General
Services (DGS)

We provide shared services to support the business operations of all agencies
of the Commonwealth of Pennsylvania.

Information for Small Businesses Supplier Service Center

Department of General (@ Budgetimpasse Q&A x

Services The Commonwealth Office of the Budget addresses common questions about the Fiscal Year 2025-26 budget
impasse, withinformation relevant to Commenwealth vendors, grantees, and other stakeholders.

Programs and Services > Get More Info ion [2
Visit the Capitol Complex >
Submit Bids and Proposals for > U
Commonwealth Projects OVGI'Vl.eW
Procurement Resources > o . . .
Ourmission is to help government operate more efficiently, effectively, and safely - delivering exceptionalvalue

Flag Notices forall Pennsylvanians.
File Aninsurance Claim > ., B .

Q Get Started Doing Business with the > ﬁ COSTARS -
About N Commonwealth
Newsroom ¥

&= Visit the Capitol Complex - p Flag Notices -
Search -

A Vehicle Management > [3] ConstructionBidding Information >
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